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BMW’s Commitment to Culture
Peter van Binsbergen
Courtesy of BMW

With our world so much in flux, we look to culture for reinvention – to inspire
and guide us, to help us understand and make sense of a changing world. The
role that artists and designers play is needed now more than ever to help us
adapt, to question the status quo and seek out new ways of doing things. Cultural
commitment has been an essential part of BMW Group’s corporate communications for 50 years now, and we are incredibly proud of the diversity and
richness of the more than 100 projects we have supported all around the world.
In the four years we have partnered with Southern Guild, we have accomplished
a great deal together: commissioned new works of art and design, produced films
and publications, hosted impactful events and stimulated new collaborations.
All with the aim of amplifying artists’ voices and broadening their audiences.
Unrestricted freedom of creative potential is of the utmost importance,
as it is as crucial for the field of art as it is for ground-breaking innovations within a successful business enterprise. We can only go forward
through courage and the unrelenting ability to see things anew.
This magazine shares Rich Mnisi’s vision and story – a brave
and singular talent, whose dedication to his heritage while
evolving the ‘new’ is something we can all emulate.
BMW South Africa is proud to present RICH in partnership with
Southern Guild – we hope you find it enlightening and inspiring.

Peter van Binsbergen
Chief Executive Officer, BMW Group South Africa and Sub Saharan Africa.
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Moments. The process of designing Nyoka, my first solo with
Southern Guild, has been an ebb and flow of many moments, and I’d
like to share that journey across these pages. Moments of gratitude.
Moments of enlightenment. Moments of acknowledgement. And
opportunity. Endless opportunities to uplift and connect.
Promoting craft and South African handwork has long been a
passionate interest of mine, so it was a natural decision to enlist
the talents of local artisans in bringing my vision for Nyoka to life.
Working so closely with the beaders, weavers, designers and
sculptors gave me a new-found appreciation for their level of
dedication and bona fide craftsmanship. This magazine is not only
an opportunity to show off their ingenuity in all its glory, it’s also a
reminder to appreciate the parts that make up the whole. After all,
it’s the human element that is the lifeblood running through each
piece in the collection.
When you recognise these behind-the-scenes moments, you view
the works in a whole new light; shifting the focus from the finished
product to the process that led up to it – you acknowledge all the
hands that touched it. Beyond that, you begin to see how much it
means to every contributor involved: the pride they take in their craft
and the sheer joy they get from participating in a project like this.
People’s souls are in this collection, and I hope that shines through.
The same extends to the team who helped put this magazine
together – the writers, photographers, designers and editors.
This has been a labour of love, and one, I might add, that was
done largely virtually. It’s an extension of the collaborative spirit,
the bringing together of a group of creatives to birth, essentially,

EDITOR’S LETTER
Rich Mnisi
Photographed by Zander Opperman

the written, photographed and illustrated counterpart to Nyoka. It’s
a story coloured with bold drawings, personal anecdotes, familial
folklore, and boundary-breaking fashion, and I stand in awe of what
we’ve achieved! This is so much more than a magazine; it’s a piece of
me and all those involved, much like the collection itself.
Shaping the magazine also provided me with a profound opportunity
for gratitude. We often get so caught up in the work itself that we
forget to acknowledge the process for what it is. I was able to investigate why I do certain things the way I do and to embrace fully that
idea of creating with intention. I’m grateful that this journey helped
me peel away the layers and get to the essence, that nectar that is
the rhyme and reason. It made everything so much more personal
for me and that’s a beautiful thing.
Every single person involved has informed the next direction of
the RICH MNISI brand, and it’s been amazing to witness how even
the smallest contribution has had the power to drive the narrative
forward. The support of BMW South Africa helped open the way,
and the team at Southern Guild walked every step alongside me.
Take the next step with me, right here on these pages,
as I welcome you to my world.

RICH xx
EDITOR’S LETTER
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Alix Stemmelin
ILLUSTRATOR

Alix, who created the illustrations for Bumba, the
Creator (page 37), is a freelance illustrator based
in France. He is also a stylist for Hack Your Closet,
a fashion start-up committed to the environment.
His two passions combine in the various prints he
has drawn for the RICH MNISI brand since 2018.
Other work includes drawings for a comic inspired
by a traditional Russian fairytale – La Baba Yaga
– as well as illustrating The Story of Rolandina,
which is being exhibited in Strasbourg’s Colmena
Gallery this year.
@alixstemmelin

Bomzi Lekgoro

Bradley Ndlovu

HAIRSTYLIST

RICH MNISI BRAND OPERATIONS

Bomzi is a stylist to the stars, whose portfolio spans
all hair types and styles, from traditional beauty
to extravagant sculptural creations (including
the hairstyling for Cultural Sway, page 94). After
studying hairdressing and cosmetology at Sedibeng
College, she worked at premier hair salon Lajawi,
where she got her first taste of doing hair for shoots.
Her freelance career has had her working on music
videos, editorials and commercials for the likes of
Ndalo Media, Caxton Magazines, Seriti, Ola Films
and Egg Films. In 2018 Bomzi received the Marie
Claire Image Maker New Guard Hairstylist Award.

Bradley oversees all day-to-day aspects of the RICH
MNISI business, while maintaining the company
culture and brand vision. Business strategies, plans
and procedures are his responsibility, and Bradley
assisted Rich in organising many of the photo shoots
you’ll see in this magazine. Bradley heads up two of
the RICH MNISI initiatives: THOUGHTS, a platform
building safer communities through respectful and
powerful dialogues that inspire social change; and
2 Million Icons, an annual party celebrating iconic
people, places and brands.
@2millionicons
@thoughtsofficial_rm

@iambomzi

Contributors
Christof van der Walt

Khensani Mohlatlole

PHOTOGRAPHER

WRITER

Khensani, who penned Ebb&Flow (page 14), lives
in Johannesburg and is a cat lady, tree-hugger and
hand-crafter who is passionate about historical
undergarments and late-2000s pop culture. She’s
been writing about fashion and style for almost six
years. Khensani draws threads between traditional
craft, African history, design and whatever the young
kids are doing online – taking on any projects that
allow her to keep procrastinating from completing the
novel she’s been working on since she was 12.

Christof, who shot the images of Rich Mnisi’s
Nyoka collection (page 52), was introduced to the
wonders of photography by his grandfathers, who
both dabbled in the art form. After graduating
with an honours degree in photography from
the Tshwane University of Technology, Christof
worked in studios in Amsterdam before pursuing
automotive photography in Spain, Portugal and
Italy. His passion for conceptual images and a
masterly understanding of light have led to him
photographing campaigns for the likes of
BMW and Nike.

@okbaddiek

@waltphotography

Kholeka Kumalo

Matthew Bradley

WRITER

GRAPHIC DESIGNER

Kholeka cut her teeth at some of South Africa’s most
trusted newspapers, such as Sunday Times and The
Herald. She then found a sweet spot with magazines
like House and Leisure and Eat Out, before eventually
trading print for e-tailing. Her story about the women
in Rich Mnisi’s family who have inspired him (A Family
Portrait, page 26) serves as a reminder that we owe
everything to those who fought their way through, with
fierce love, before us.
@kid_kumalo

Matthew is a freelance graphic designer and
photographer residing in Cape Town. His focus lies in
visual identities, web and graphic design, servicing
clients in the art, fashion and creative industries.
Before launching his career as a graphic designer,
he spent four years working at a contemporary
art gallery in Cape Town, where his interest in the
relationship between visual art and graphic design
was piqued. This magazine had Matthew developing
unique personalities for each feature, bringing it to
life in artistic form.
@matthewbradley
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Mikayla Ellam

Ricardo Simal

FILMMAKER

PHOTOGRAPHER

Ricardo, who shot the images in Sunset Strip
(page 106), is a photographer and director based in
Cape Town. He studied photography at Ruth Prowse
School of Art before moving to London, where he
assisted renowned fashion photographers and
gained experience in the international scene. Since
returning home, he has focused on documenting
African surf culture, contemporary fashion and
portraiture, with an aesthetic that is raw, sensual,
honest and improvised. Ricardo has been working
with Rich Mnisi for six years, photographing his
collections with collaborative creative vision.

Mikayla produced the footage for the behindthe-scenes videos of Sunset Strip (page 106) and
Hands+Heart (page 66), which appear on Southern
Guild’s digital channels. Through documenting the
creative process behind some of the magazine’s
photoshoots, she brings them to life beyond the
printed pages. Based in Cape Town, Mikayla
aims to capture the authenticity and energy of
the subjects she films, while striving to maintain a
somewhat minimalist approach. Her work portrays
her interest in fashion, art and design.
@mik_ellam

@ricardosimal

Stephanie Veldman

Tammi Mbambo

PHOTOGRAPHER

MAKE-UP ARTIST

Although Stephanie has enjoyed shooting a
variety of subjects for different publications over
the years, including Monocle, The New York
Times, Condé Nast Traveler and Dwell, her more
recent interest has been photographing South
African creatives. What she found most exciting
about capturing the shots for Hands+Heart
(page 66) in this magazine was the opportunity to
see different groups of creative people coming
together to work on one project, and the sense of
community they created.

Tammi is a multifaceted artist whose make-up work
is rooted in her creative art practice, which explores
ideas of queer utopia, fantasy and character design.
She has headed up the make-up department on
campaigns for brands such as H&M, RICH MNISI and
Stimorol. Best known for her striking beauty stories
and self-portraiture, her work has also appeared on
the pages of Glamour and GQ SA, Vogue Italia and
Hunger Magazine. Each creative project she executes
offers an insight into her vibrant internal world which
she also paints and writes about. Tammi did the makeup for our cover and Cultural Sway (page 94).

@stephanieveldmanphotography

@tammimbambo

CONTRIBUTORS
Thando Ndabezitha
WRITER

Trevor Stuurman
PHOTOGRAPHER

Thando is a Johannesburg-based freelance writer
and content editor who has worked for iconic
South African publications such as the Sowetan,
Drum, Elle and Elle Decoration SA. She’s also the
former Ndalo Media books editor and currently
edits the fiction section of You magazine. A
Rhodes University graduate, she holds a Master
of Arts in Journalism, with a special interest in
the fields of cultural studies, African studies and
postcoloniality. Thando wrote about the xibelani
skirt in Cultural Sway (page 94).
@thandondabezitha

Trevor is an award-winning multimedia visual artist
who captures inclusive representations of beauty
and culture. A British Vogue contributor, this Joburgbased photographer has been described by CNN’s
African Voices as “a cultural force”. Besides his regular
work with Rich Mnisi (including shooting the images
for Cultural Sway on page 94), Trevor has collaborated
with Black Coffee, Nelson Makamo and The Carters
(Beyoncé and Jay-Z), amongst others. In 2018 he
won Marie Claire SA’s Image Maker award and was
commissioned by Disney to interpret Marvel’s Black
Panther with Manthe Ribane as his muse.
@trevor_stuurman

Zander Opperman
PHOTOGRAPHER

Unapologetically brazen, Zander Opperman’s
photography has garnered attention from mainstream
and underground brands, as well as international
publications such as GQ, ELLE, FGUK and WWD Korea.
The Joburg photographer’s clients have included Adidas,
Levi’s and Dior, and the Hiya Kaya lookbook shot for
RICH MNISI is another striking shoot. In this magazine,
the black-and-white photographs in A Family Portrait
(page 26) illustrate Zander’s talent at capturing real-life
emotion, while his dramatic image of Rich, shot for the
cover, demonstrates why he is one of South Africa’s
most sought-after image-makers.
@uglybruv

CONTRIBUTORS
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EBB&FLOW
Words by KHENSANI MOHLATLOLE

In its defiance of rigid structures and norms, Rich Mnisi’s
work epitomises fluidity – a state of flow that lacks order in
its elegance and instability.
People think they know what a raindrop
looks like. But raindrops are changing forms –
spheres that continuously flatten, bend and warp
into amorphous blobs before hitting the ground.
In the same way, our prevailing perception of
gender and gender expression has long been a
static shape, when these concepts are, in fact, as
fluid and flowing as water.
Physics defines fluids as substances that
continuously deform and flow around an object
when that object is pushing on another. So too the
cultural shift away from rigid ideas of femininity
and masculinity can be seen as a fluidity against
the shear stress of binary gender and heteronormativity pushing against people who have never
been so defined.
The current zeitgeist is realising that the
differences between masculine or ‘menswear’
and feminine or ‘womenswear’ are largely unreal
constructs. Sex and gender have little impact on
who can wear a pair of pants or a dress. Even
historically, these strict ideas of pink for girls
and pants for men have been fluid. Beyond the
Western and colonial gaze, there is evidence of
nonbinary approaches to gender and expression in
precolonial and indigenous American, Asian and
African societies. While it may seem that fluidity
is modern, the colonial binary is more juvenile.
Heritage is constantly at play in Rich
Mnisi’s work and this heritage is distinctly queer.
He references his Xitsonga background in his use
of colour and shape. An actual xibelani skirt has
only appeared thrice in his fashion collections
but the echo of a garment specifically designed
for movement, and not always restricted to
women, rings throughout many of his designs.
(See Cultural Sway, page 94.)
Mnisi employs pleating, feathers and
fur to replicate and explore the motif of the
xibelani, a short, flared skirt over a longer one. In
his Alkebulan clothing collection, it is a pleated
peplum in bright shades over a knee-length skirt
in contrasting black, green and blue. This is
repeated in a purple blazer with fluffy, »
EBB&FLOW
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Right — LOBOLA SCARF COLLECTION by RICH MNISI, photographed by AART VERRIPS
Left — MILORHO COLLECTION by RICH MNISI, photographed by RICARDO SIMAL
Previous Spread — UNTHINKING COLLECTION by RICH MNISI, photographed by KRISTIN-LEE MOOLMAN
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IF THE NORMATIVE GENDER IS A ONE-TO-ONE BALANCE
OF MALE AND FEMALE, THEN ASYMMETRY IN
MNISI’S WORK TALKS TO THE SPECTRUM OF GENDER
THROUGH ITS FLUIDITY AND BROADNESS.

tulle-covered sleeves that are broken up with a
‘Protect Us Mother’ black band. In Ku Hahama,
Mnisi creates a single-layer xibelani placed on a
masculine figure, and the movement and shape
reveals itself again in semicircle handbags with
hanging feather trims.
If the normative gender is a one-to-one
balance of male and female, then asymmetry in
Mnisi’s work talks to the spectrum of gender
through its fluidity and broadness. Often, when
fashion speaks to androgyny, it usually means
placing menswear on feminine forms. This relies
on the perception that
masculinity is uplifting and
femininity is degrading.
Mnisi challenges this by
transposing the typically
feminine – such as embellishment, cinched waists,
exposed skin and delicate
fabrics – onto what is typically masculine, such as
suiting and athletic wear.
Mnisi’s influences
and inspirations – from
culture and history, to pop
culture, queer community
and art – culminate in
pieces that exist outside of
time as they call on the past,
present and future. While
his collections may feature
winter knits or swimwear, their timelessness
is trans-seasonal. Mnisi’s
process looks beyond the
base of male or female, then
or now, and us or them. His
work flows according to
the themes and motifs he
returns to and continually
pushes forward: the women
in his life, queerness and
the VaTsonga tribe.
When designing
objects of furniture, Mnisi
frees himself from received assumptions of their
base features and functional characteristics.
Rather than being led by ideas of how a chaise or
console table should look, his approach is organic,
beginning with moulding the pieces in clay and
drawing from human figures or his own memory.
In mirroring the human form, works
such as the Alkebulan seats echo the dialogue
and relationship between person and space.
Nwa-Mulamula’s Chaise is drawn from »
18
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Right — LOBOLA COLLECTION by RICH MNISI, photographed by KRISTIN-LEE MOOLMAN
Left — AZANIA COLLECTION by RICH MNISI, photographed by AART VERRIPS
Previous Spread — XINGELENGELE COLLECTION by RICH MNISI, photographed by RICARDO SIMAL

21

EBB&FLOW

22

RICH MAGAZINE

RICH MNISI’S WORK BENDS AND WAVES
AROUND RIGID STRUCTURES AND NORMS OF
WHAT FURNITURE SHOULD DO, HOW GENDER SHOULD
BE PERFORMED, WHO NATURE IS FOR.

the idea of Mnisi’s great-grandmother embracing
him, but is rendered into a genderless, anthropomorphic form. People do not exist in opposition
or dominance over the environment – it is rather
that the two entities dance, embrace and reflect
each other.
Here you can see how Mnisi’s own
queerness, which he describes as refusing to
be boxed and angular, inspires the approach
to all of his disciplines, be it fashion, furniture
or photography. In Ku Hahama, a precursor to
Mnisi realising the swirling lines and nebulous
shapes of his textiles in
three-dimensional form,
leather is draped in a
manner that acts as both
body armour and flowing
garment. Nwa-Mulamula’s
Chaise has an assertive
presence, even a monolithic
solidity, but its grip is soft
and unrestricting.
Rich Mnisi’s work
bends and waves around
rigid structures and norms
of what furniture should
do, how gender should be
performed, who nature
is for. There is no ‘order’
to Mnisi’s work because
there is no order to life.
However, as the designer’s
creations demonstrate,
there is always beauty
and elegance. Perhaps the
piece that best captures this
essence is a relatively unassuming work: the mirror
in his Nyoka collection.
Its globular shape spreads
outwards on the wall but
its highly polished interior
bulges towards you, folding
in on itself at its centre.
Made entirely of bronze,
it is not actually a mirror
but a relief sculpture that bends and distorts the
viewer’s reflection. Its beauty lies not in the satisfying return of the gaze but in its thwarting of
it – a symbol of the fluid lens through which Mnisi
views the world. END

Refer to image credits on PAGE 128.
EBB&FLOW

23

Right — Inspiration images for ALKEBULAN SEATING INSTALLATION, photographed by RICARDO SIMAL
Left — ALKEBULAN SEATING INSTALLATION by RICH MNISI for SOUTHERN GUILD, photographed by HAYDEN PHIPPS
Previous Spread — KU HAHAMA COLLECTION by RICH MNISI, photographed by AART VERRIPS
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Words by KHOLEKA KUMALO
Photographs by ZANDER OPPERMAN

a family portrait

— Designer Rich Mnisi with his mother Daisy
Macheke Mnisi in her kitchen. “It’s funny,” laughs Rich,
“that my mother taught me how to cook but never actually
let me cook in her kitchen!”
OPPOSITE PAGE

A FAMILY PORTRAIT
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— Rich’s older sisters Khensani and the late Thabani while attending Birch Acres Primary School in Kempton Park.
— A younger Daisy, attending a church youth conference in Schoemansdal, Limpopo. MIDDLE LEFT — Rich has five
siblings, with three of them here: the late Thabani, with Hlomi and Memory. BOTTOM LEFT — Rich’s sister Memory provided
inspiration for his love of fashion. “She was so adventurous and creative in the way she looked – from her clothes
to her hairstyles,” says Rich. BOTTOM RIGHT — Rich’s sister Khensani looks up admiringly at their older sister Memory.
TOP LEFT

TOP RIGHT
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Meet the Machekes, three generations of powerhouse
women who have unwittingly played the biggest role
in the RICH MNISI brand. This is a family portrait
of undying resilience, love in the face of tremendous
loss, and a legacy of immense pride.
—

“Wathinta umfazi, wathinta imbokodo.”
You strike a woman, you strike a rock.

The ‘strong black woman’ narrative is a familiar one, an archetype of who
every black woman should strive to be. Unbreaking, stoic and one who is
conditioned to turn burdens into blessings, generation after generation.
“I don’t glamourise being a strong black woman,” says Rich Mnisi of his
mother, Daisy Macheke Mnisi. “I didn’t want this for her. But it’s actually
so hard not to talk about her strength, because she embodies it. She had to
carry everything alone, become the breadwinner and raise her five children,
as well as children who weren’t hers.”
In 2010, Rich’s matric year, Daisy was hospitalised on and off for a year due
to stress-related illnesses. During this time, Rich became the ‘pastor’ at home,
organising daily prayers, selecting verses for his mother. Daisy had lost her
daughter in 2009. A decade prior, her first husband passed away. And 2003
was marked by the death of her mother, Martha Macheke, who herself had
lost eight of her 10 children, all before they had reached the age of 50.
“Are you not traumatised from losing your children? Do you not need help?”
Rich used to ask his late grandmother. “When I asked her if she wanted to see
a psychologist, she would say, ‘I don’t need a psycholo, I psycholo myself’.”
Martha’s off beat sense of humour, which housed her grief and grit, is a quality
that Rich believes built his family. “Even though it comes from a dark place,
the show must go on. I got that from them. It informs the way that I work.”
Initially, Daisy didn’t understand the idea of studying fashion. It reminded her
of her grandmother, Nwa-Mulamula Munene Macheke, sewing big shapeless
dresses on her Singer. She was won over by Rich’s conviction and encouraged him to start his studio in her home garage once he had completed his
studies. Says Rich, “It’s such an invasive thing, having work at home. People
coming in and out changes the environment, so just her letting me do that
was amazing. She was also very hands-on, sewing, making the xibelani.
Having that support helped keep me going.” »

A FAMILY PORTRAIT
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The Three Matriarchs
Rich’s great grandmother, Nwa-Mulamula, is the quintessential matriarch
whose story lives on through his 2018 debut furniture range and 2019 fashion
collection, both bearing her name. “Without her pain and her experiences
I wouldn’t exist. I couldn’t be the person I am today.”
Here, Daisy Macheke Mnisi shares the stories of the
three matriarchs who shaped her son’s character.
—

Daisy Macheke Mnisi
I was born 65 years ago in White City, Soweto, and then we moved to
Chiawelo, where I grew up. I became an educator in 1981 and moved out of
home when I got married. We lived in Birch Acres, Kempton Park, but I had
bad memories about the area, because I lost my husband there. I decided to
buy a six-bedroom house in Birchleigh, so all of my children had their own
rooms. And I did it on my own, first as a teacher, then head of department,
then as the school principal at Kwazini Community Learning Centre.
It was a blessing giving birth to a chubby, bouncing boy in 1991. I remember
how, as a toddler, Riri would collect his sisters’ clothes, wrap them in newspaper and put them in the old sewing machine. And he used to wear a lemon
polo neck with white pants at a very young age. I used to think, “Tucking in a
polo neck?” Now sometimes we work together. You know Model C children,
they don’t know African languages, so I help him with writing Xitsonga.
I’ve been married to my very supportive second husband, Owen Mtsetweni,
since 2017. But it was hectic raising children alone back then. I’ve been a
rock for them. I still walk strong today. I learnt that from my mother: to be
strong, courageous and to stay humble – that’s very important. And respect
every single person. She always told me no matter how educated you are, if
your toilet gets blocked, you need a plumber, so don’t look down on anyone.
That’s what I’m passing on to my children. »

— Daisy Macheke Mnisi in the home she shares
with her husband, Rich’s stepfather Owen Mtsetweni, in
Naturena, Johannesburg South.
OPPOSITE PAGE

A FAMILY PORTRAIT
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TOP LEFT — Left to right: Rich’s aunt Freda, his grandmother Martha ‘Mathata’ Macheke and his mother Daisy celebrating
Martha’s surprise 88th birthday in 2012. MIDDLE LEFT — Rich remembers his grandmother Martha ‘Mathata’ Macheke
(standing) as having an offbeat sense of humour that drew a lot of people to visit her home. MIDDLE RIGHT — Daisy and Rich’s
father, Devilliers Mnisi, were married in October 1977. Devilliers passed away in 1999, when Rich was eight years old.
BOTTOM LEFT — Rich with his sister Khensani, who is five years older than him. BOTTOM RIGHT — Rich’s sisters at his father’s funeral in
1999 (with younger cousins in front). Left to right: the late Thabani, Khensani, the late Connie, and Memory with her son Thabang.
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Martha ‘Mathata’ Macheke
She was loved by so many. I remember, in 1997, when I was still a teacher,
my colleagues organised a kombi and went to my mum’s place just to listen
to her advise everyone. Marriage, headlines, anything you wanted to hear
from her, she’d tell you.
She called herself Mathata – someone who has problems – because all of my
siblings, except my sister, had passed on. She had to raise all of their children
and sometimes they give you problems, especially teenagers. She would say,
“I have mathata.” So eventually she called herself that. Everyone passing
through the street would greet, “Hello Mathata, hello Mathata!” At my father’s
funeral, the pastor said that we shouldn’t call her that anymore, because she
was a strong woman who had taken on so much life and loss.
When I lived in Midrand and she was still in Soweto, whenever she cooked
umngqusho, she would call all of us. “Come with your lunchboxes, we’re
eating umngqusho.” She wanted her children around her when she was
cooking traditional meals, and all of us would go to enjoy umngqusho or
dumplings and mogodu, and [being with] my mum.
Growing up, though, she was also very strict. She never let anything pass. She
always found a need to address issues that didn’t sit well with her. And she
liked to make up her own words. She called frustration “susfresh”. When we
would ask for money, she’d say, “My baby, I have so many scandals.” That’s
how she was. When I had my own children, she became a very supportive
softy and always reminded me to keep on walking, and that raising children
was a journey, but not an easy one. “When your boys and girls are men and
women, you will rest.” And it’s true. »
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Nwa-Mulamula Munene Macheke
We used to say that she had OCD. She was extremely clean, the neatest person,
and she was very strict. She passed away a long time ago, I can’t remember
when, but she was born in Limpopo. When I was a young girl, I used to stay
with my grandmother while my parents worked. After completing our homework, we had to sit around the table, read from the Bible and practise hymns.
In the mornings, she made us breakfast, and I remember one day there was no
tea. I watched her burn sugar and add hot water. After that, she said, “Here
is your tea.” I was fascinated by that. She didn’t sit down and say, “Oh, my
children, today there will not be breakfast, there is no tea.” Instead, she did
something for us to show that she made a plan.
She used to wear xibelani. It was 18-metres long, made from a fabric called
salempur, and she used to wash it after six weeks. And, every six weeks, it
would cover the whole street and go round the block. Everyone would know
that today we are seeing Daisy’s grandmother’s xibelani.
I wish she could come back and see what is happening, that her name is
everywhere. I’m comforted by the fact that I gave her name to my first-born
daughter, in remembrance of her. I think she would be the proudest grandmother ever. She’d be really proud of Rich, as much as I am proud of him, and
my mother would be, too. Wherever they are, I believe that they are saying,
“You know what? Rich is amazing.”
Their spirits live on.
END

— Rich loves how his mother keeps family
memories alive through photographs. “I’m not like that at
all,” he admits. “I don’t keep memories, so I always enjoy
seeing these pictures up on the wall.”
OPPOSITE PAGE
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BUMBA, THE CREATOR

THE STORY OF BUMBA

Bumba,
The Creator
ILLUSTRATIONS BY ALIX STEMMELIN

The story of Bumba, the god of Congo’s Bushongo people, inspired Rich
Mnisi’s Nyoka collection for Southern Guild. “He vomited up the sun, Earth,
moon and stars, and then the rest of the natural world from an acidic pain and
discomfort,” explains Rich of his fascination with this alternative creation
myth. “Unlike most of our world’s origin stories, this one proposes
that the beauty and life of our world could be purged instead
of birthed. I’ve also added my own twist to the tale,
turning it into a story where women emerge
before men, to challenge traditional
beliefs of creation.”

THE STORY OF BUMBA

At the beginning of time, there was only
darkness and water. Bumba, the creator, the
first ancestor, was alone. When he vomited
up the sun, there was light.
He also vomited up the moon and stars.
Then the water dried up, and the outlines
of landforms began to appear.

I

THE STORY OF BUMBA

From Bumba’s mouth, women emerged.
They were the first caretakers
of this new planet.
The women gathered around Bumba, mighty
and confident in their creation.
In their circle, they provided counsel to Bumba,
telling him what the earth still required.

II

THE STORY OF BUMBA

When he vomited again, a leopard emerged,
then a crested eagle, a crocodile,
a fish, a tortoise.
Even the lightning. Then a heron,
a beetle and a goat.
Finally, many men came out.
Other animals were then created by those
creatures: the heron created birds, the crocodile
made serpents and an iguana, the goat made
horned beasts.
The fish created all the many varieties of fish,
the beetle created all other insects. The serpents
made grasshoppers, and the iguana made
creatures without horns.

III

THE STORY OF BUMBA

Bumba’s three sons finished the world.
Nyonye Ngana attempted to make white ants,
but died in the effort.
Chonganda, the second son, created a plant
from which all trees and plants have sprung.
The third son, Chedi Bumba, created the kite.

IV

THE STORY OF BUMBA

Lightning became so troublesome that
Bumba chased her into the sky.
But she continued to strike at the earth.
Bumba told the people that every tree
contained fire, and showed them how to
draw fire out of trees.
When the creation was complete, Bumba
gave these creations to the humans.

V
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Photographs by CHRISTOF VAN DER WALT
Words by KELLY BERMAN

NYOKA

A SOLO EXHIBITION
BY RICH MNISI
AT SOUTHERN GUILD

THIS STARTED WITH A NIGHTMARE. My mother dreamt of a snake on her back.

When she turned to look at it, she saw an intense green creature, frightening and fluid,
dangerous and beautiful. My journey started here, and led me to Congo’s Bushongo
mythology and its creator god, Bumba, the god of vomit. He vomited up the sun,
Earth, moon and stars, and then the rest of the natural world from that acidic pain
and discomfort. Unlike most of our world’s origin stories, this one proposes that the
beauty and life of our world could be purged instead of birthed. — RICH MNISI
Rich Mnisi’s first solo exhibition, Nyoka, finds its
origins in a dream, a potent distillation of the strange
interplay between beauty and terror. Mnisi’s narratives
have always had their seeds in personal experience – an
internal landscape in which his matrilineal heritage looms
large – extrapolated in a way that finds wider resonance
among his generation of young Black South Africans
born after Apartheid, but still bearing its burdens. Nyoka
wrestles with the duelling forces – fear and pleasure,
fright and freedom – felt so keenly by this cohort, but
that are also innate to the human experience. “To live is
to embrace this duality. To accept that joy and tragedy,
light and darkness, dreams and nightmares are connected,
orbiting and defining each other,” Mnisi states.
Duality was top of the designer’s mind while
conceptualising Nyoka, a reckoning in part with the
pendulum of life under a global pandemic, but also with
the complexities and responsibilities of early adulthood.
The snake, which gives Mnisi’s exhibition its
Xitsonga name, becomes the central symbol of this
collection of furniture. Like the ancient Ouroboros
serpent caught in the circular act of eating its own tail,
his interest is in the snake as a portent of both life and
death. Carl Jung described it as “a dramatic symbol for
the integration and assimilation of the opposite, i.e. of
52
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the shadow. This ‘feed-back’ process is at the same time
a symbol of immortality, since it is said of the Ouroboros
that he slays himself and brings himself to life, fertilises
himself and gives birth to himself. He symbolises the
One, who proceeds from the clash of opposites […].”
(Collected Works, Vol. 14)
In Nyoka, the snake’s muscular form twists
elaborately around a console table made from blackened
bronze, its head hidden beneath a veil of glass beads.
Its arrival here was foreshadowed by the fluid lines that
dominate the patterns Mnisi has drawn and printed onto
textiles for many of his fashion collections, as well as the
curvilinear shapes of the Nwa-Mulamula’s Chaise and
Alkebulan seating components he has exhibited with
Southern Guild in the past.
Mnisi’s design vision is broad and dynamic.
Permeability is his state of being; gender constructs,
creative disciplines, seasonality in fashion, ‘high’ and
‘low’ culture – he works across all. He employed a deeply
collaborative practice to produce the pieces for Nyoka,
working closely with artisan groups Monkeybiz, Coral
& Hive and Bronze Age Studio, and with Southern Guild
gallery. Like Bumba, his is an alternative act of creation
– each piece bristling with handmade details, the product
of a singular vision and a plurality of hands.

1.

1–2.

NYOKA (“SNAKE”)
Bronze, glass beads
137 x 51 x 124 cm
Unique

A TENSE SENSUALITY PERVADES THE NYOKA (“SNAKE”) CONSOLE, whose fluid lines lure the viewer in towards a startling
confrontation with danger. This wall-hung functional sculpture comprises a curvilinear top, made from darkly patinated bronze, from
which a curtain of vibrant glass beads is suspended. The panels were painstakingly beaded over a period of two months by four female
artisans at Cape Town-based beading collective Monkeybiz. The muscular, twisting form of a snake frames the ensemble, before
disappearing into the top. Draw the veil of beads aside for a meeting with the creature, its eyes gleaming beneath.
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2.

3.

4.

3.

VUMBONI (“TESTIMONY”) I
Sheepskin upholstery, leather
265 x 153 x 80 cm
Unique

4.

VUMBONI (“TESTIMONY”) II
Sheepskin upholstery, leather
210 x 162 x 65 cm
Unique

THIS PAIR OF LOW-SLUNG SOFAS is an evolution of Mnisi’s previous seating series, titled Alkebulan (said to be the oldest
indigenous name for Africa, meaning “mother of mankind”). The starting point for the Alkebulan seats was the human body: the bent
limbs and curved forms of people lying in repose become abstracted shapes whose peaks and valleys allude to the land. Mnisi likened
them to “children of the soil” in homage to the ancestral ground upon which his great grandmother Nwa-Mulamula rests. In contrast,
Vumboni (“Testimony”) I and II appear to reference a more abstracted, topographical notion of land, articulated by black leather piping
that resembles the contour lines of maps. Here, says Mnisi, the children of the soil are telling their story of life: where they come from
and where they have been, their bodies a map of their journey through time.
NYOKA
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5.

VUTLHARI (“WISDOM”)
in collaboration with Charles Haupt
Bronze, resin, lighting components
212 x 162 x 197.5 cm
Edition of 8

VUTLHARI (“WISDOM”) IS A COLLABORATION
between Rich Mnisi and industrial designer Charles
Haupt. Working with computer-generated algorithms
and parametric modelling, Haupt interpreted Mnisi’s
design for the chandelier into complex, three-dimensional
shapes that can be adapted digitally to allow for various
configurations. Based on the form of a snake, the
chandelier combines a patinated bronze armature with
shades made from handcrafted resin. Vutlhari twists
sinuously down from the ceiling, its tightly interlooping
branches charged with an almost menacing energy. Its
title translates to “wisdom”: attaining knowledge, Mnisi
suggests, is a two-fold endeavour not without risk.
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5.

NYOKA
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6.

6–7.

RIVONINGO (“TO REFLECT”)
Bronze
120 x 60 x 15 cm
Edition of 6

RIVONINGO (“TO REFLECT”) IS A WALL SCULPTURE that exploits the qualities of bronze to create an amorphic convex
mirror. The bulbous and highly polished interior section offers a triple reflection. “This piece distorts your perception of self and allows
you to see yourself in a fluid reality,” says Mnisi. Opposite page — Model: Inno Msuma		
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7.

8.

8–9.

NWA’NTLHOHE (“PURE BEAUTY”)
in collaboration with Coral & Hive
Karakul wool, mohair
500 x 375 x 50 cm
One-off

MEASURING FIVE METRES IN LENGTH and with strands of wool up to 50 cm long in parts, Nwa’Ntlhohe (“Pure Beauty”) is an
exercise in sheer materiality. The rug is woven from locally sourced, hand-spun Karakul wool and mohair, using traditional techniques,
by female artisans at collaborator studio Coral & Hive in Somerset West. The rug’s asymmetrical hourglass shape features organic
forms in exuberant colours of flat-woven, tufted and shaggy fibres. One area erupts into a voluminous mound that edges the carpet out
of the category of floor covering towards an installation to be experienced and interacted with. Following page — Model: Inno Msuma
NYOKA
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+
HANDS HEART

Words by TRACY LYNN CHEMALY
Photographs by STEPHANIE VELDMAN

True to his ethos of working in community, Rich Mnisi has collaborated
with local creative studios to realise his latest furniture collection for
Southern Guild. The result is a collectible body of work produced with
skill, craftsmanship and a shared spirit of creation.

CLOCKWISE FROM BOTTOM LEFT — Coral & Hive weavers Funiswa Sibeko (left) and Nokwaka Dyani
(right) in front of the five-metre-wide loom; Rich Mnisi collaborated with bead artists from
Monkeybiz who were tasked with creating the ‘curtain’ for his console; Trevor Potter of
Bronze Age Studio sculpted the bronze snake that forms part of the console.

HANDS+HEART
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“Ideas evolve when you collaborate,” says
Rich Mnisi, reflecting on Nyoka, his latest
collection of furniture for Southern Guild.
“Collaboration is also empowering because
often people don’t get to see their work in
different contexts.”

The Johannesburg designer has embodied this belief ever
since launching his eponymous fashion label in 2015, working
collaboratively with retailers, illustrators, stylists, photographers
and curators in a multitude of integrated ways. His hands-on
approach to design and his fascination with materials and methods
of production are the result of a deep-seated passion for craft and
hand-worked processes. Bringing this sensibility to Nyoka, Mnisi
has layered his creations with ideas, skills and craftsmanship
executed in collaboration with some of South Africa’s top sculptors,
makers, designers and manufacturers.
“There’s a lot of skill and knowledge that can be gained
through collaboration,” Mnisi insists, calling to mind the studio visits
he made during the execution of Nyoka, where he learnt to bead and
weave with artisans employed to work on the collection.
The studios collaborating on the production of these collectible
furniture items were selected by Southern Guild for the expertise
and experience they hold in their respective industries. Internationally acclaimed beading enterprise Monkeybiz, weaving studio Coral
& Hive, and the highly revered Bronze Age Studio were tasked with
bringing Mnisi’s console, rug and chandelier to life.
“These collaborations have really given the collection soul,”
says Mnisi, proud of the end result. »
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“THERE’S A LOT OF SKILL
AND KNOWLEDGE
THAT CAN BE GAINED THROUGH
COLLABORATION.”
RICH MNISI

— Monkeybiz artists spent months beading the
console’s suspended panels; Mnisi stands in front of the 32-squaremetre loom on which Coral & Hive’s artisans weaved his multi-textured
rug; a variety of weaving techniques were used on the rug – from
tufted and twisted, to bobble and skip weave; the console features
a snake cast in bronze.

CLOCKWISE FROM BOTTOM LEFT

HANDS+HEART
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Monkeybiz, a not-for-profit providing social and economic
upliftment for female beaders in Cape Town’s townships, was
commissioned to produce the beaded ‘curtain’ that wraps around
the RICH MNISI console. The swaying, suspended panel was
inspired by Mnisi’s love of the xibelani skirt, and its graphic, amorphic motifs are intricately beaded in patterns unique to each edition.
“Our beading technique offers a modern perspective on traditional craft,” says Mathapelo Ngaka-Mtati, Community Director at
Monkeybiz. “This project provided a rare opportunity for our artists
to contribute to the making of a unique piece of collectible design.”
The beaders who work for Monkeybiz typically work from
home, in support of the multiple roles they play as mothers and
carers, and to avoid the costs of commuting into Cape Town. In this
case, the four women who worked on the Rich Mnisi project needed
more space (each panel measured 70 x 255 cm), so they gathered
at the home of Makatiso Ngaka, the ‘matriarch’ of Monkeybiz’s
beaders, in Makhaza on the outskirts of Khayelitsha township.
Ngaka is Ngaka-Mtati’s mother, and trained her daughter to be an
incredibly skilled bead artist. It was Ngaka-Mtati who caught the eye
of the organisation’s co-founders – ceramicists Shirley Fintz and the
late Barbara Jackson – leading to the birth of Monkeybiz in 2000.
Ngaka has trained most of the Monkeybiz beaders since then,
hosting many workshops in her home over the years. More recently,
while seated at her dining table, Nomthunzi Zelanga and Moipone
Hlalele (who worked on the patterned overlay), and Noxolo Maratsha
and Nompucuko Hashibi (who beaded the black drape behind it)
threaded bead after bead for two months to create the panels for
the console.
“It was very stimulating and improved our skillset,” says
Hashibi, who has been with Monkeybiz for 15 years. Zelanga
appreciated the high-profile nature of the commission: “I enjoyed
that I got a challenging job that pays me to survive and take care
of my family.” »
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“OUR BEADING TECHNIQUE
OFFERS A MODERN
PERSPECTIVE ON
TRADITIONAL CRAFT.”
MATHAPELO NGAKA-MTATI
MONKEYBIZ

— Lebo Hlalele, the daughter of Monkeybiz beader
Moipone Hlalele, assisted her mother and colleagues with beading the
console’s panels; Monkeybiz artists in the home of Makatiso Ngaka,
who has taught most of Monkeybiz’s bead artists their skills. From left
to right: Nomthunzi Zelanga, Noxolo Maratsha, Rich Mnisi, Nompucuko
Hashibi and Moipone Hlalele; Mnisi learns more about beading, a
craft he is passionate about; Monkeybiz’s Nompucuko Hashibi; using
double-sided tape, the Monkeybiz bead artists ensured their panels
precisely matched the shapes of Mnisi’s pattern design.

CLOCKWISE FROM BOTTOM LEFT
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Secretly tucked away behind the beaded veil is the head of a
snake, whose 3.5-metre-long body curls above the console. This
bronze reptile, sculpted by Trevor Potter, took weeks of dedicated
craftsmanship by the Cape Town artist-in-residence at Bronze Age
Studio. “People think that a snake is just a simple tube shape,
but it’s surprisingly challenging,” he says. “The trick comes in the
subtlety of getting the thickness of the curves and flow of musculature right.”
The artistic skill and innovative metalwork of Bronze Age
has earned the Woodstock-based studio an international reputation. Co-founders Charles Haupt and Otto du Plessis have found
innovative applications for bronze, aluminium and other metals in
contemporary design, using it to clad surfaces, realise bespoke
installations and create pieces of collectible furniture.
Haupt is an industrial designer by training, and is passionate
about modern fabrication methods and digitally-driven design. He
embraced his self-taught digital skills when executing Mnisi’s vision
to create a curvaceous, inter-looping bronze chandelier with resin
pods for the lightbulbs. The Rich Mnisi x Charles Haupt chandelier
is thus the result of Haupt’s technical ability to work with computer-generated algorithms and parametric modelling. This allows
him to pre-determine a geometry that can create complex shapes,
and which can be easily adapted through automation to reposition
curvatures or pods as the design requires.
“It’s a crazy mix of tradition and technology,” Haupt says
of the sculptural chandelier whose elements were first printed
in 3D before being sand-cast by Sculpture Casting Services in
Strand, just outside Cape Town. It is a project he admits he would
never have attempted on his own. “Collaboration gives you a fresh
outlook,” he insists. “When you do your own thing all the time,
you develop a one-dimensional vision, so you need challenges
such as this to push you. Rich is pretty bold, and this chandelier
represents that.” »

“COLLABORATION GIVES YOU A
FRESH OUTLOOK. RICH IS
PRETTY BOLD, AND THIS
CHANDELIER REPRESENTS THAT.”
CHARLES HAUPT
BRONZE AGE STUDIO

— Bronze Age Studio artist-in-residence Trevor Potter
sculpted the snake that curves its way over and under the console; the
Rich Mnisi x Charles Haupt chandelier inter-loops in curved bronze
forms that are interspersed with resin pods for the lightbulbs; Mnisi,
Haupt and Potter at Sculpture Casting Services, where Mnisi’s bronze
pieces were cast.
CLOCKWISE FROM LEFT

FOLLOWING SPREAD —The team at Sculpture Casting Services in Strand
was responsible for all the bronze casting of Mnisi’s pieces.
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At Coral & Hive’s large weaving workshop in Somerset West,
artisans Funiswa Sibeko and Nokwaka Dyani looked forward to
Mnisi’s studio visits and were enthusiastic to teach him their craft.
They affectionately called him “ndoda ende” (‘tall man’ in Zulu).
Despite working in the industry for more than two decades,
both women agree that weaving the Rich Mnisi rug was one of the
most exciting projects they have ever undertaken. “It took months
to spin and weave, so it’s like my baby,” says Dyani.
Created on a 32-square-metre loom, the rug includes curly,
lox and flatweave mohair, as well as Karakul wool. These fibres,
unique to South Africa, were all spun at Coral & Hive and then
used in a variety of weaving techniques – from tufted and twisted
to bobble and skip weave.
“Rich’s style is so vibrant and not the usual look and feel we
work with,” says Jeannine Birch, founder and creative director of
Coral & Hive, “so it was exciting to work with the wild weaves and
brave use of colour, shape and form that display luxurious textures
and movement in the rug.”
“It taught us even more about patterns, design and creativity,” says Sibeko. “We had fun. And, also, it’s nice to be famous
for a bit!” END

“IT WAS EXCITING TO WORK WITH
THE WILD WEAVES AND
BRAVE USE OF COLOUR,
SHAPE AND FORM.”
JEANNINE BIRCH
CORAL & HIVE

CLOCKWISE FROM BELOW — Coral & Hive’s Funiswa Sibeko; Mnisi learns the art of
weaving from the talented weavers at Coral & Hive; Nokwaka Dyani shows
Mnisi the natural fibres that are spun at Coral & Hive.
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The

Images and text courtesy of BMW

Comfort Zone

Leather, as Rich Mnisi knows, is versatile and luxurious – perfect for the plush upholstery of the new
BMW 7 Series. BMW designer Stefan Böhm and Daniele Gardini from Italian furniture manufacturer
Poltrona Frau compare notes on the craftsmanship behind this timeless material.
As if huge headlights were shining through the glazed
surfaces of the double cone, sunlight falls on the new BMW 7
Series at BMW Welt in Munich. BMW designer Stefan Böhm is
sitting in the rear, running his hands over the seats and fittings,
letting the material and atmosphere of the interior take effect. “An
appropriate ambience,” he says, “but after all, this is a premiere.”
The special interior also attracts the attention of Daniele
Gardini, head of leather design at the traditional Italian leather and
furniture specialist Poltrona Frau. “Luxury means having many
points of contact with the highest quality materials,” he says.
“And it is always the small details that make a big difference.”

Below — Craftsmanship is epitomised in
the leather upholstery’s handmade piping.
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Below — As with BMW, Italian furniture manufacturer
Poltrona Frau combines the most modern industrial
technologies with artisanal traditions.

From Unique Car to Production Vehicle
On the occasion of its 25th anniversary in 2017, BMW Individual
presented a vehicle that stood out even among the special models and
custom-made vehicles of previous years: the BMW Individual M 760Li,
inspired by Nautor’s Swan, created in close cooperation with the Finnish
shipyard. The highlights of this car for Böhm are the use of teakwood
panels reminiscent of boat building, and the bicolour full-leather interior
in Smoked White and Criollo Brown.
“BMW Individual has taken the demand for full-leather
upholstery even further than usual, and has used the highest quality
BMW Merino fine-grain leather for the trim of the A and B pillars, the
seat covers, the door entry and the sides of the instrument panel,
among other things,” says Böhm.
To remarkable effect, as he recalls with a smile: “After the
presentation of the vehicle, there were regular enquiries about whether
this two-toned upholstery-leather combination would also be available
for regular models. We always referred them to customised items.
Until now.” Because now, about three years later, the leather version
will go into series production in the new BMW 7 Series.

A Material for All Our Senses

Above — BMW designer Stefan Böhm with the new 7 Series.

Böhm and Gardini agree that leather is the most timeless and
luxurious surface material. And whether it’s BMW leather or leather
from the house of Poltrona Frau they also agree about leather
as a natural material. “It has always stood for craftsmanship and
symbolises absolute high quality,” says the BMW designer.
Gardini adds: “In the most exclusive places in the world, people
often rely on leather, in vehicles or for designer furniture.”
Poltrona Frau often uses leather
from the small Italian town of Tolentino for
its exclusive creations. This is where the
leather manufacturer, founded in 1912 by the
Sardinian Renzo Frau, still produces furniture
classics like the Edwardian Chester sofa. New
design icons are constantly being created.
“Poltrona Frau has always used
leather,” Gardini explains. “Because it
awakens and stimulates all the senses with
its colour, with the impression of warmth
and naturalness when your fingers glide
over surfaces and seams. And then there
is its unmistakable, spicy scent. It was
predestined for the luxury sector because it
can be tailored to individual wishes.”
BMW, too, relies on long-established
European companies that have often been
producing high-quality automotive leathers
for several generations.

A Question of Individuality
For Böhm, the special interior in the
new 7 Series bears the credo of BMW
Individual in every fibre. “The bicolour
leather underlines what can be realised in
manufacturing. With this upholstery, we’re
taking the individual luxury aspect to a new
level. It is composed of the colours Night
Blue and Smoky White. It was important to
us to create a strong but stylish contrast to
cover the seats, dashboard and side panels;
and the timeless Night Blue and White go
very well with exterior colours, like Frozen
Blue Stone, which is available for the BMW
7 Series for the first time. As an alternative
to the bicolour interior, up to seven plain
leather colours are still available.” »

THE COMFORT ZONE
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Above — BMW Individual uses the highest quality
BMW Merino fine-grain leather for its seat covers.

To Böhm and Gardini, leather has another impressive feature:
it gives surfaces a stronger emphasis. “You discover curves
or lines that were already there before, but which are given
completely new accents by the two-tone leather, on the
instrument panel, for example,” explains the BMW designer.
Leather expert Gardini once again emphasises the role
of craftsmanship: “There is a quote from Antoine de SaintExupéry that fully expresses how I see luxury and the essence
of Poltrona Frau: ‘Perfection is not achieved when there is
nothing more to add, but nothing more to take away.’ At the
heart of the concept is a sophisticated, high-performance
and sustainable product, but its beauty must not overshadow
its primary function, which is to create perfect comfort.”

The Luxury Lies in the Detail
In order to transfer this luxurious seating to an armchair or a
sofa, every new design at Poltrona Frau goes through an elaborate
process. “If a designer creates a new model, a prototype is built
in the manufactory, covered with leather – the portfolio includes
11 types of leather, from aniline to semi-aniline to pigmented/
finished leather – and thoroughly examined by experts. We combine
the most modern industrial technologies with old traditions and
craftsmanship. If the comfort associated with our name cannot
be guaranteed down to the smallest detail, we work together with
designers and upholstery specialists on the designs, going through
all the available options until we’ve found the perfect solution.”
Regarding the interior of the BMW 7 Series, however, design
and comfort must be in balance, says Böhm. “The piping – the
braided edging around the leather upholstery – is handmade. More
than six metres of it are used in each vehicle. And of course it must
be worked in so that it does not affect the seating comfort.”
These seats are the most technically complex seats currently
installed in a BMW, explains the designer. “Every single seat in the
car consists of more than 80 individual leather cuts with over 10,000
stitches.” It is these subtleties that make the difference. “We pay
attention to where the areas that are often touched are right from the
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Below — Meticulous leather finishes
enhance the comfort of the BMW 7 Series.

car’s design stage,” says Böhm, pointing to the centre console. “For
example, on the back of the gear selector or in the armrest between
the front seats. That’s where the best material must be processed,
because that’s exactly where it’s expected.”
“Leather is a prime example,” adds Gardini. “Whether
it’s a car or a piece of furniture, you have to pay special
attention to every handcrafted detail, every single nuance,
to fully understand how much effort, work and dedication
goes into its production process. Luxury means simplicity
of design, excellent refinement and purity of materials.”

A Flagship Product
Because only natural products without surface defects can
be used for the leather elements in a BMW, the raw materials are
meticulously selected right from the start. The different colouring
is achieved by so-called barrel pigmentation, which lasts several
hours, during which the leather is dyed through completely. The
leather gets its softness and suppleness from the so-called mill
process. Giant drums mill the leather again for many hours, creating
the natural and exclusive structure of Merino fine-grain leather,
which the customer can experience directly in their vehicle later.
Böhm also appreciates the diversity of the material. Leather
offers many processing options. The colouring and the bicolour
effect also make it clear how much leather is integrated into the
vehicle. In addition, there are various processing and finishing
techniques, like embossing the logo, braiding patterns, the
use of different yarn colours and the perforation of surfaces
— because the leather must not only be naturally breathable,
but must also be able to withstand air-conditioning.
Above — Daniele Gardini, head of leather design at Poltrona Frau.

An Attractive Ambience
Designers and leather experts agree that cars are changing
from just a way to get around, to a feel-good space. “It becomes
even more luxurious through refined design and materials – like
the bicolour option in the new BMW 7 Series,” says Böhm. “The
customer wants to find as many of the familiar touch points from
everyday life as possible in their vehicle, with the same luxurious
materials and comfort. The best-case scenario is that they will feel so
comfortable in our individual leather colour scheme that they won’t
want to leave this comfort zone of our custom-made series.” END

Below — Leather is the perfect material to make special accents of curves and lines on the seating.
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Words by TRACY LYNN CHEMALY
Refer to image credits on PAGE 128.

“When I was in Grade 11 at Norkem Park
High School in Kempton Park, we had a career
day at school, which opened my eyes to the
possibilities that lay within fashion. It’s what
led to me pursuing this career.”

2009

Caught cutting up the curtains at home,
making clothes and wrapping them in newspaper.

1995

“I was named by my mother, who was
determined to manifest greatness into my life.”

Born 14 December at the Marymount
Maternity Home in Kensington, Johannesburg.

1991

In December 2021, Rich Mnisi turns 30. These are
just some of the memorable moments of the past three
decades that have shaped the iconic South African
designer’s professional career.

1991

“I used Oath for research purposes,
finding gaps in the fashion market.”

Launched his first
fashion label, Oath.

2014

“I won this after designing my first
collection with money I borrowed from
my mother, while working in her garage.”

One of four finalists in the Mercedes-Benz
Fashion Week Joburg AFI Fastrack programme,
receiving R10,000 for his start-up business
and a career-boosting internship at Egality,
a fashion retail store that used to be in
Parkhurst, Johannesburg. He later won the
competition and was named AFI (Africa Fashion
International) Young Designer of the Year.

2014

Studied at LISOF Fashion College,
majoring in photography, fashion design
and business management.

2011-2015

2014
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“It was an amazing learning
experience to collaborate with a
retailer and see things through
a different lens.”

Collaborated with Woolworths on an
exclusive ‘Style by SA’ capsule collection.

2017

“I shot this campaign
with photographer
Ricardo Simal – we’re
like creative soulmates.”

Launched Xingelengele
fashion collection (left).

2017

“The RICH MNISI brand
is a love letter to my family.”

Inception of RICH MNISI.

2015

2015

“A lot more South Africans
were introduced to our brand
through this fun collaboration
and the collection sold out!”

Collaborated with Coca-Cola on the
RICH MNISI Coke Threds capsule collection.

2018

Launched two collections:
Nwa-Mulamula (two images far
left) and Mother (two images
directly left).

2017

2018
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– Trevyn McGowan
Southern Guild co-founder

“Rich has an incredible sense of threedimensionality and structure, so he can
both tailor and create sculptural objects.”

Began designing furniture with Southern Guild, launching
Nwa-Mulamula’s Chaise and Nwa-Mulamula’s Tears in
Extra Ordinary – a group show at the gallery in Cape Town.

2018

Photographed the October cover of
GQ Style South Africa featuring Trevor
Stuurman wearing a black-and-white
blazer by RICH MNISI.

2018

2018

– Julian McGowan
Southern Guild co-founder

“On his first international showing,
his work made the lead design story for
The New York Times.”

Southern Guild presented Mnisi’s work at
Salon Art + Design in New York, the first time
he has shown his furniture internationally.

2018

Named Most Stylish Designer (Fashion) at SA Style
Awards, as well as Marie Claire’s Image Makers
New Guard Fashion Designer.

2018

“Having a brand has shown me that
I don’t exist in isolation and I want to
effect change where I can.”

Launched the annual party 2 Million Icons. A celebration of the
most iconic moments, people, brands and places, this is one of
the country’s hottest events, bringing together South Africa’s most
recognisable faces while paying homage to notable figures in
pop culture, both locally and internationally. Proceeds have gone
toward supporting Sizanani Children’s Home in Bronkhorstspruit.

2018

2018
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“Lobola was my way of
daydreaming about my great
grandmother Nwa-Mulamula and
imagining her at her lobola ceremony.”

Launched Lobola fashion collection (above).

2019

Launched Milorho fashion collection
(left and above).

2019

2019

Named Emerging Designer of the Year
in the Essence Best in Black Fashion
Awards in New York, and Hunk of the
Year in the local Feather Awards.

2019

Nwa-Mulamula’s Chaise was presented
at the PAD London design fair.

2019

Nwa-Mulamula’s Embrace I and II
were exhibited on Southern Guild’s
booth at Design Miami.

2019

Launched Alkebulan Seating Installation at
Communion, a group show at Southern Guild.

2019

2019
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Launched Alkebulan
fashion collection (left).

2019

Launched THOUGHTS awards ceremony to
recognise leading change-makers invested in
improving the livelihood of people within their
communities. The initiative rewards hard work
and promotes high-impact, community-based
programmes to an audience of potential funders,
technocrats and volunteer staff.

2019

Appeared on the October cover
of Glamour South Africa with
Bonang Matheba, dressed in
RICH MNISI, becoming the
first queer man to appear on
the magazine’s cover. He was
shot by Trevor Stuurman, who
collaborated with Mnisi on
Cultural Sway in this
magazine (page 94).

Included in Forbes Africa 30 Under 30.

“I was grateful
because the potential
of my brand had been
noticed: the impact it
could have on the world
and the jobs it could
create was recognised.”

2019

2019

2019

Nwa-Mulamula’s Embrace I
and II were included in Solace,
a group exhibition by Southern
Guild post-lockdown.

2020

“The store was launched during
South Africa’s strict lockdown
when our president had announced
that designers and manufacturers
could produce masks while all other
businesses were closed.”

Launched the RICH MNISI
e-commerce store.

2020

2020
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“Hiya Kaya was launched
online at Milan Fashion Week
through Vogue Talents. We used
South Africa as a catwalk, shooting
beautiful scenes in Limpopo,
Transkei and Llandudno.”

Launched the Hiya Kaya (above) and
Ku Hahama (left) fashion collections.

2021

2021

– Julian McGowan
Southern Guild co-founder

“The works for Nyoka are brave, bold, enticing – he’s
created a true Rich world of originality to get lost in.”

Launch of Nyoka, Rich Mnisi’s first solo show with Southern Guild.

2021

Appeared on the cover of a specialedition hardcover book released
by London-based FGUK Magazine
looking at the spectrum of blackness,
queerness, gender, beauty standards
and human stories. The cover was
photographed by Zander Opperman,
who shot the RICH Magazine cover and
the black-and-white images of Mnisi
and his mother, Daisy Macheke, for this
magazine (A Family Portrait, page 26).

2021

2021
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WORDS BY THANDO NDABEZITHA
PHOTOGR APHS BY TREVOR STUURMAN

CULT UR A L SWAY

CLOTHING PRODUCED A ND ST YLED BY MUNENE CH AUK E

HAIRST YLING BY BOMZI LEKGORO
M A K E- U P BY TA M M I M B A M B O

94

RICH MAGAZINE

CULTURAL SWAY

95

THE XIBELANI SKIRT IS THE FOREMOST
S Y M B O L O F T H E T S O N G A C U LT U R E T H AT H A S
ADAPTED ITS EXPRESSION THROUGH THE
C E N T U R I E S . N O M AT T E R T H E C H A N G E S T O T H I S
M AT E R I A L I D E N T I T Y, O N E T H I N G R E M A I N S :
P R I D E – T H E E L E M E N T O F A N C E S T R A L C U LT U R E
INSPIRING THE WORK OF RICH MNISI.
The xibelani has had a rich and captivating journey. A closer examination of the skirt’s
bold and billowy form – gathered, tiered and boasting pleats, strings of beads or wool and even,
in times of scarcity, woven strips of maize meal bags – tells a unique story of cultural pride.
To begin with, the skirt was made of cloth because of the Tsongas’ longestablished trade ties with the East-Indies and, later, the Portuguese. According to Tsonga
cultural expert, anthropologist and curator Petra Terblanche, the Tsonga, living in modern-day
Mozambique and along the East Coast of South Africa, were spinning their own cloth about
three centuries ago. In her research, Terblanche has noted how the plain xibelani, made with
dark fabric, developed into the popular blue cotton-and-calico salempore xibelani (made with
cloth from India and decorated with lots of white beads), and later became a more colourful,
fuller, tiered and often beaded skirt. The latter sometimes signified status, most prominently
in the times before the introduction of a money economy, when a man’s wealth could be seen
in what he traded in, what he owned and how he attired himself and his wives.
The Tsonga culture is one that’s carried very much by women, notes Terblanche.
“Women were keepers of the culture and specifically language,” she says, noting how this
has made the xibelani skirt perhaps the most visible symbol of the vibrancy and dynamism of
this African culture. “The skirt is about the pride of being Tsonga, which is an easily adaptable
culture,” says Terblanche, explaining why the symbols and motifs used in traditional Tsonga
dress often elude explanation or cannot be pinpointed to an exact moment of historical origin.
The prominence of white beads, for instance, symbolises purity – a colour also
often used by traditional healers – while red symbolises blood. But what are we to make of the
blue salempore or the colourful, floral-printed minceka, often worn over the xibelani? And the
cross symbol or star forms? Those can be tenuously linked through anecdotes to the Tsonga
people’s interactions with Dutch, Indian and other traders. And so, because of the Tsongas’
contact with many different cultures, there are a variety of influences on the xibelani.
While the symbols are not always easily explained, the form and shape can be linked
to luxury. “Before the money economy, the wealthier the man, the more cloth he could afford
to purchase for his wife,” says Terblanche. So the wider and fuller the skirt, the more lavishly
the cloth had been used to create tiers that sit sumptuously on a woman’s hips. “It was about
femininity, desirability and the art of swinging hips.”
There’s also a difference, she explains, between the everyday, shorter xibelani
(worn in private, covered by two minceka crossed over the shoulders) and that which is worn
for dances and celebrations (with panelled beadwork or strings of wool or beads intricately
woven together in bright colours). The former tends to be made from the blue
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striped salempore material that, to the popular imagination, is most commonly associated
with Tsonga culture, while the latter is a luxuriantly gathered, colour-blocked skirt. Beads,
particularly the panels that feature so prominently around the waistline, were incorporated
later in the 1900s.
Faced with conflict and conquest by other Southern African groups, the Tsonga
people needed to distinguish their culture, and often it would be the women who preserved
and advanced it. Making the beading of the skirts more colourful, the size ever more
voluminous and the patterns more distinct enabled the Tsonga to stand apart when living
among the Venda, Bolobedu and Northern Sotho people, and as subjects to the Zulu crown
in the early 19th century.
The gathered, tiered skirt was one of the striking ways in which Tsonga women
retained and created their own identity when they came to live in what then became
the Transvaal, says Terblanche. “They wanted to shape their own identity among other
cultures.” And when colonial rule compelled men to become migrant labourers, leaving
their homes for long periods to work in South Africa’s faraway urban centres, it was the
women who stayed behind in the ‘homeland’ of Gazankulu, re-interpreting and influencing
the material culture.

T H A N K S T O T H E T S O N G A C U LT U R E ’ S
A D A P T A B I L I T Y, T H E A R T O F M A K I N G A N D
WEARING THE XIBELANI CONTINUES TO BE
A C E L E B R AT E D E X P R E S S I O N O F I D E N T I T Y;
S O M E T H I N G T H AT R I C H M N I S I G R E W U P
E X P E R I E N C I N G A N D B E I N G A W E D B Y.
For Mnisi, it is a symbol of pride and luxury to which he has given new expression
through fashion, homeware and furniture. In the same way that a man’s wealth could be
seen by how many yards of cloth he could buy for his wives’ xibelani, for instance, the young
designer’s contemporary interpretation of the xibelani is about lavishness. Using no less than
five kilometres of 100% Merino wool that is knotted onto nickel-plated D-rings and attached
to a 100% genuine calf nappa-leather belt, the xibelani is, as Rich puts it, a veritable symbol
of pride. “It’s huge and dramatic, and celebrates pride in our time.”
The fringing on other aspects of his fashion, such as the sleeves of his signature
shirts, as well as the sense of movement in some of his furniture designs speak to the same
pride. The console forming part of his Nyoka collection features strings of glass beads
hanging like a curtain around it. The beaded panels, produced in collaboration with female
artisans from Monkeybiz, mimic the sway of the xibelani skirt during dance. The large,
asymmetrical rug in the Nyoka collection – handwoven in collaboration with Coral & Hive –
evokes the dynamism of the xibelani’s form. Combining Karakul and curly mohair in tufts of
different heights – some as high as 30 cm – it quite literally stands apart, much like the skirt
by which it is inspired. END

— Xibelani (skirt), Minceka (wrapover), Vuhlalu (necklace), Tikhwini (beads on waist), Yele (blouse),
Masinda (hand bands), Duku (headband) PAGE 101, 102 & 104 — Xibelani (skirt), Minceka (wrapover), Yele (blouse),
Tikhwini (beads on waist), Duku (headband)
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T H E I M A G E S O N T H E P R E V I O U S PA G E S I L L U S T R AT E E X A M P L E S
O F T H E T R A D I T I O N A L X I B E L A N I AT T I R E T H AT I N S P I R E D R I C H
M N I S I T O F O R G E A C O N T E M P O R A R Y I N T E R P R E TAT I O N O F T H I S
S Y M B O L O F T S O N G A C U LT U R E .
We invite you to turn the page to see how the designer uses material, colour and cut to
transform the xibelani into a skirt for the modern style-setter, while remaining true to his roots.

REFER TO IMAGE CREDITS FOR THE
F O L LO W I N G F O U R P H OTO G R A P H S O N PA G E 12 8 .
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— RICH MNISI Alkebulan collection, Berlin Fashion Week.

ABOVE

— RICH MNISI Hiya Kaya collection.
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— RICH MNISI Hiya Kaya collection.

ABOVE

— RICH MNISI Ku Hahama collection.
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ATTITUDE AND EXPRESSION EMBODY THE
AGILITY AND POWER OF THE BMW
M4
COMPETITION, COURTING THE STYLISH SULTRINESS
OF TAILORED SILHOUETTES BY RICH
MNISI
106
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Creative Director and Styling RICH MNISI
Photographer RICARDO SIMAL
Photographer’s Assistant CHRIS RAYNE
Make-up RENEÉ DE WIT
Vehicle BMW M4 COMPETITION in Toronto Red

Page 108-109 — JONATHAN FORLEE in RICH MNISI New Classic Jumper
and Flared Joggers Page 110 — JONATHAN FORLEE in Viper Beret, Viper
Rope Shirt, Viper Wide-Leg Trousers and Viper Tote Bag from RICH MNISI
Ku Hahama ’21 collection Page 111 — HANNAH MATHER in Viper Jacket
and Midnight Viper Skirt from RICH MNISI Ku Hahama ’21 collection

Page 112 — NICOLAS VAN GRAAN in suit from RICH MNISI Alkebulan
’20 collection Page 113 — NICOLAS VAN GRAAN in Gravity Cropped
Bomber and Poison Trousers from RICH MNISI Ku Hahama ’21 collection
Page 114-115 — HANNAH MATHER in RICH Left-sided Corset and
RICH Fishtail Skirt by RICH MNISI.
SUNSET STRIP
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As told to TRACY LYNN CHEMALY

Sepptember 2021

IN HIS
OWN WORDS

“I’m a millennial,” says Rich Mnisi,
of his inclination to use Instagram over email. Here,, he shares other personal
preferences and passions, from his love of platform shoes and his favourite
fragrance, to the best lesson he has learnt – straight from a reality TV show.
I’VE ALWAYS BEEN ATTRACTED TO
LUXURY FASHION. It’s what drew me to create my own
luxury brand. Working within luxury affords you the opportunity
to work ethically and pay people fairly. For me,, it is not about
producingg the flashiest,, most exppensive garment just to be
over the topp. It’s about being able to create jobs, make sure that
everything is made well, and pay people what they deserve for
the work that they do.

Rich Mnisi with Bob the Drag Queen,
winner of RuPaul’s Drag Race (season 8),
at RuPaul’s DragCon NYC.

I DON’T MISS AN EPISODE OF RUPAUL’S
DRAG RACE. I enjoy watching people be themselves and
explore who they are, and love the amount of creativity that’s
always there! And, of course, the drama is always fun. The show
led to my own self-discovery and helped me liberate myself in
so many ways. The best lesson I have ever learned is from that
show and it’s that no one cares.
cares I grew up in a community where
everyone is concerned about what the neighbours will think, and
people are unable to come out and fully embrace themselves,
and don’t speak about anything that they see as taboo. But then
you realise that no one actually cares about you; rather, they are
concerned about the taboo or acceptable ideas attached to you.
MY FAVOURITE FASHION PHOTOGRAPHER
is Britain’s Tim Walker. I’m so attracted to the beautiful worlds
he builds and creates.

Tim Walker: Story Teller by Robin Muir and
Tim Walker. Courtesy of Thames & Hudson.
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I RECENTLY LISTENED
TO A PODCAST episode that I
think everyone should hear. It was on
The Man Enough Podcast (released
26 July), with guest Alok VaidMenon, titled ‘The Urgent Need for
Compassion’. It will change your life!

LOCAL FASHION
BRANDS I ADMIRE are
MMUSOMAXWELL, Nao Serati and
Thebe Magugu. I love the clean lines and
aesthetic of MMUSOMAXWELL, and
how they
y incorpporate their culture in
their work. Both Nao and Thebe were
my friends at fashion college at LISOF,
where I was one year ahead of them.
It’s been amazing watching them grow.
I CAN’T LIVE WITHOUT MY
VASELINE LIP CARE. I like being
overly moisturised. I also can’t go without
sunscreen. I put it on three times a day.
MY ALL-TIME FAVOURITE
BEAUTY PRODUCT is Kiehl’s Clearly
Corrective Dark Spot Solution, and Dior Oud
Ispahan is my ultimate fragrance.
BECAUSE I’M SO TALL AND
NOTICEABLE IN THE WAY
I DRESS, sometimes when I’m in public
I just like to disappear. The only way I can
do that is to zone out with my earphones in
and just listen to music and be in a different
world. It makes me feel like I’m in a movie
or in a music video.
TO UNWIND, I SCROLL
THROUGH TIKTOK. There are so
many different types of people on there,
and they all get to have a platform. I learn so
much, from such diverse worlds. I love that
you don’t necessarily have to follow anyone
– it’s just this thread of people releasing
their thoughts.
I DEFINE BEAUTY AS
CONFIDENCE – PEOPLE
BEING THEMSELVES. I think you’re
the most beautiful when you don’t seek external
validation. That’s when you really have grown
into yourself.
Top — MMUSOMAXWELL
Middle — Nao Serati
Bottom — Thebe Magugu
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Snake print from RICH MNISI.

I USED TO LOVE PEANUT-BUTTERAND-JAM SANDWICHES as a child. It’s
still my go-to meal. I eat one every day when I’m
at home in Joburg, except that it’s on rice cakes
now that I’m on a diet.
I HAVE AN OBSESSION WITH SHOES
– mostly platforms because I enjoy being tall; even
taller than I am. My walk-in closet is shoes, shoes and
more shoes. When I visited New York for the first time
in 2019, I bought my first pair of men’s heels: stunning
thigh-high boots.
MARINA IS MY ULTIMATE MUSIC ARTIST.
I’ve been listening to her since high school. We were
both teenagers when she released her first album, and I
feel like I’ve gone through a journey with her. I love that
she writes from the place where she is at in the current
moment. She makes me realise that even thouggh we are
all different peopple,, we have similar problems. She says,
“We cry the same tears at night.” Everyone wants to be
loved, feel safe, be happy, and we all make mistakes.
I’M REALLY INTO
SNAKES at the moment.
Especially on a stretchy type
of fabric, like the mesh Viper
Tube top with snake print
from our Ku Hahama fashion
collection. My
y family
y and I
g rew upp beingg so terrified of
snakes that we couldn’t even
look at them on TV. I wanted
to confront that fear for my
yself
– and for them. My mother can
now finally look at snake scales
and prints without jumping,
thanks to being exposed to them
through my clothing. Now, with
the Nyoka furniture collection,
there’s the snake console that she
has to deal with – a real-looking
snake! It’s like exposure therapy.

Rich in the Midnight Viper Tube from
RICH MNISI Ku Hahama collection.
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I GO TO THE GYM SIX
DAYS A WEEK, with
my amazing trainer Sibusiso
Kotelo. It’s all very new to
me. I only started toward the
beginning of the year. Monday
is chest, Tuesday is shoulders,
Wednesday is back, Thursday
is legs day, Friday we do arms
and Saturday is cardio. And
then abs in between all of that.

Rich’s personal trainer Sibusiso Kotelo.

Travel snaps of Lagos, Nigeria shot by Rich during his visits,
including the Alara boutique (bottom right).

LAGOS IS THE BEST CITY TO TRAVEL TO.
The energy and the art scene are amazing, and I even enjoy
the traffic because I get to catch up on all my emails. When I
visited Lagos Fashion Week for the first time, I realised there
is a sppace for African peopple to really
y understand African
luxury
y fashion,, and that was very
y motivatingg. Alara is such a
beautiful luxury store in the middle of the city, which houses
some of the best fashion brands in the world. Its rooftop
restaurant, Nok, really captures the essence of the city.

I HOST AN ANNUAL FUNDRAISER
PARTY CALLED 2 MILLION ICONS
to celebrate iconic people, brands and places. It
was started in 2018, after I went through a bad,
unexpected breakup. I began partying a lot then
because I never really went out before. But I
always feel guilty when I do things for nothing.
So I decided to party
y for a reason,, and that’s when
we tied it to THOUGHTS (the platform I created
to encourage inclusive dialogue) and it became
a fundraiser for little things that we can do to
contribute to the community.
Top left — DJ Nash Mariah at 2 Million Icons.
Left — Yanga Yaya creates a stir at the party.
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HERALDING T
Rich Mnisi’s Pride capsule collection uses colour
to champion the communities that inspire the
designer’s every day, while supporting
the new Pride Shelter in Cape Town.
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THE HEROES
Photographer ZANDER OPPERMAN
Photographer’s Assistant THATO MABASO
Make-up TAMMI MBAMBO

HERALDING THE HEROES
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Left and Below — SHANE CHILDS in RICH
MNISI Progress Pride Bomber crafted from
waterproof nylon, and RICH MNISI Progress
Pride Assless Chaps crafted from fluid satin.
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WHAT’S IN A COLOUR?
The new Progress Pride flag, designed by Valentino
Vecchietti in 2021 to include intersex people, was part of the
inspiration behind the RICH MNISI Pride collection. The purple
circle over the yellow triangle in the new flag is Vecchietti’s
addition to the previous flag design. These two colours are
generally used by the intersex community as a counterpoint to
the binary, gendered colours of blue and pink, while the circle
represents wholeness.
Other flags that informed Mnisi’s designs were the
Transgender flag, and the Allyship flag with its black and white
stripes. “Allyship is something we strive for in the RICH MNISI
brand,” says the designer. “It is about listening to people,
challenging oppression and building better relationships. It is a
commitment to not being complacent.”

Mnisi used the colours found in all three flags, as well as his
own brand DNA – the zebra print – to create a capsule collection
that speaks to everyone.
COLOUR

SYMBOLISM

Red
Orange
Yellow
Green
Blue
Purple
Black and browns
Pink, baby blue and white
Black and white

Life
Healing
Sunlight
Nature
Serenity
Spirit
People of colour
Transgender people
Allyship

Below — SHANE CHILDS in RICH MNISI Transgender Pride Tube Stretch Sheer Turtleneck.

THE PRIDE COLLECTION SUPPORTS
KEEP THE ENERGY’S PRIDE SHELTER
RICH MNISI has committed to donating 10% of all profits from
its Pride collection to Keep The Energy, an NPO that is giving a
voice and providing support to victims of gender-based violence.
The grassroots initiative, started by then UCT-student Michael van
Niekerk two years ago, in the aftermath of the death of Uyinene
Mrwetyana, has developed from an Instagram page to providing
short-term accommodation to LGBTQIA+ persons during times of
crisis. Called the Pride Shelter, and located in Oranjezicht, Cape
Town, this safe haven conducts a three-month programme for
residents, which includes courses in mental and physical health,
spiritual guidance, skills acquisition and other training, preparing
the people it is supporting for their reintegration into society.
“Keep The Energy recognises that gender-based violence
does not only include women, or children, but also the LGBTQIA+
community, which is largely targeted in South Africa,” says van Niekerk.
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“Rich Mnisi using his platform to create a collection that is loud
and proud and supports the LGBTQIA+ community leads to more
representation in the media and everyday life, and in turn supports
our fight against GBV.”
Readers who wish to support the Pride Shelter Trust
Fundraiser can email van Niekerk on keeptheenergy@gmail.com.
The funds raised will be used towards groceries and toiletries for
Pride Shelter residents, as well as for detergents, utility bills and
necessary renovations to the premises.

FOLLOW

@keeptheenergy
@thoughtsofficial_rm

Below — MONEY BADOO in RICH MNISI Transgender Tube Dress.
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Below — RILEY WILKEN in RICH MNISI Progress Pride Shirt crafted from soft cotton.
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Above — KARABO POPPY in RICH MNISI
Progress Pride Bomber crafted from
waterproof nylon, and Progress Pride Tee.
Left — KARABO POPPY in ‘Rich’ Jacket
and ‘Rich’ Trousers from RICH MNISI
Ku Hahama ’21 collection.
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NYOKA
RICH MNISI
A SOLO EXHIBITION OF LIMITED-EDITION SCULPTURAL
FURNITURE AT SOUTHERN GUILD GALLERY

SILO 5, SILO DISTRICT, V&A WATERFRONT
CAPE TOWN, SOUTH AFRICA
+27 21 461 2856
SOUTHERNGUILD.CO.ZA

trans-seasonal 2022
the latest fashion collection by

D6C607

www.richmnisi.com

